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Chinese (I), Mandarin Intermediate (I), or have learned 280-360 hours of
Mandarin before (need to know at least 1,200 Chinese words, familiar with

pinyin system and basic sentence structures).
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Textbooks https://play.google.com/store/books/details?id=0FOBEAAAQBAJ
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Total Hours 48 hours in total
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KEMF The course is aim to assist international students in learning Mandarin (Chinese)
Content for workplace or business contexts. The content of the semester includes topics
such as business exhibitions, negotiations, banquets, marketing etc. In addition
to spoken language practice, the course also covers written skills required for
workplace and business contexts, such as writing an invitation and responding
to customer service emails. The course is structured to cover one lesson every
two weeks.
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Methods Lectures, class activities, group discussion, task-based learning
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quizzes for each lesson, and group presentations.
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Week Progress
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12 L8 Attending an Exhibition
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Group A Presentation: Product/Service Introduction
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L9 Business Banquets
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Course Schedule 78 L11 Customer Service
(This schedule is #p ¢ 3F £ Midterm Presentation
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Group A Presentation: Marketing Plan
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10-11 L12 Business Discussion (No class on Nov. 6)
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Group A Presentation: SWOT Analysis
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Weekly after-class discussions and assignment submissions will all be
conducted through the NTHU eLearn system.
https://elearn.nthu.edu.tw/
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Students may use generative Al for idea generation, text refinement, or
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structural reference. However, students must thoroughly read and make
necessary revisions to the text provided by the generative Al If, during
class discussions or proof checking, it is found that a student does not
understand the content provided by the generative Al the teacher
reserves the right to re-evaluate or not grade the assignment or
presentation. Enrollment in this course is considered as agreement to the

above statement.



https://elearn.nthu.edu.tw/

