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This course focuses on the application of marketing concepts and theories to high
technology-based and traditional products/services.
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Philip Kotler; Marketing Management: Analysis, Planning, and Control; Prentice Hall.
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=-#2 755, (teaching methods)
Lecture, discussion, presentation and case studies
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Participation: 80%; Final report: 20%
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1 2/24 Strategic and segment marketing | il
2 312 228 HBETHER
3 3/9 Strategic and segment marketing Il i il
4 3/16 Strategic and segment marketing 111 Al
5 3/23 Customers and markets BB
6 3/30 Marketing and value TN
7 4/6 B EEBAEER
8 4/13 Guest Lecturer: Market Research B
9 4/20 Branding B
10 427 New market development RER
11 5/4 Products and services B
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13 5/18 Business model and marketing strategy /=)
14 5/25 Place RGBS
15 6/1 Marketing 1.0~5.0 IS/
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17 6/15 Marketing case 1 m7EE
18 6/22 Marketing case HLIJIRH A




