S LY

[E £ EMAR > F Y 22 k2 2@z ge | ]
L5 SR - " [ 13 E 1

AT & A o wrre A
o : 2347 % W
ki sport marketing IRALAR ] | Fea s

, Bas

B = Eh L =

"ok () FH ()

g ~ ¥ 2 PR EC | 2 (2H9-34)

AR A | &

AP R

APATL B B AR EAE RS SRR A A R A E DY 0 SRR
AwmE R EIT AL PR

(C)BREFHFZAIELZ E AER FH ] P E

(-) BAF 2 RFE 74 R

(Z) P'RE 2 EPrER A K2 B

AR F

T P SATP R e
1 (02119 [z 4 &

2 02/26 |ig# 2 L5 B

3 03/04 [ig#: 74254

4 10311 |45 m g3

5 [03/18 |FammeFa

6 [03/25 | e 2=

7 04/01 | &

8 [04/08 |w 7 % (AR R 33 %)
9 [04/15 |=w

10 [04/22 | &

11 |04/29 [

12 [05/06 |~ % B

13 [05/13 |7 &40 &

14 [05/20 |ses &

15 05/27 [:@#: % us

16 [06/03 |1 %

17 [06/10 |%= &

18 [06/17 |74 % |30




e IR AR T ERE ER 2 1 b REE AT R &S

FEE N I (C)MBRAEERE20% (S 35% () RY 35% (z) FHBECE 10%
*10:10~10:15 8 % » & %’?i"’“’ BIeB- X ot BRI A SR ERER o NBER 3 A

*&%Fﬁ“”*%wﬁ% F ) A2 kR X aH TR LA
hARE R AL ¥
STEN

%O (2015) - EEFHEF o L D EF Ao

¥+ p .
7" % W
1. Pitts, B. G. & Stotlar, D. K.(1999) Fundamentals of Sport Marketing. 3z % ~ % B4t~ #HE B

(F) FEFEF -t EFetFhad.
2. Stotlar, D. K. (2001). Developing Successful Sport Marketing Plans. Morgantown, WV:
Fitness Information Technology, Inc. ¥ ~ 21 5 Z(G¥) » Ed 74 - o4 1 T a o
3. Mullin, B. J., Hardy, S. & Sutton, W. (2000, 2nd ed.). Sport marketing. Champaign, IL:
Human Kinetics. #25 F £ (X 91) » FH 745 » S EFE T -
4, F ¥ (2005) FHEEE (F=2R) sfx T2 o




