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This course focuses on the application of marketing concepts and theories to high
technology-based and traditional products/services.
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Philip Kotler; Marketing Management: Analysis, Planning, and Control; Prentice
Hall.
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Lecture, discussion, presentation and case studies
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Participation: 70%; Final report: 30%
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1 |Introduction to marketing
2 |Strategic and segment marketing |
3 |Marketing and value
4 |Marketing and value
5 |Strategic and segment marketing 11
6 |Business model and marketing strategy
7 |Business model and marketing strategy
8 |Strategic and segment marketing 111
9 [£FBEAd
10 |Marketing 1.0~4.0
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13 |Business model and marketing strategy
14 |B2B marketing and Pricing
15 |B2B marketing and Pricing
16 |Product, and Place and Promotion
17 |Product, and Place and Promotion
18 |Final Report




