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This course introduces the basics of branding design and marketing strategy for the culture and
creation industry. The students will learn design principles and will practice brand identity design,
packaging and display design, and image communication of products and the brand. Through
examining the successful cases of well-known design brands, students will be encouraged to engage in
developing a designer brand proposal, as well as a place-making marketing proposal. The content of
the proposal will include market positioning research, user/consumer research, competitor research,
product plan, cost and pricing, fundraising, marketing channels, community/public relations

management, etc.

~ Keywords: Creative brand, Design brand, Case study, Brand planning, Marketing planning.
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